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1988 

Volume 

Act. Adi. 

Share 

Lst.Yr. 

Volume 

Act. 

Adi. 

Share 

Lst.Yr. 

January 

21,234 

- 12.3 - 9.0 

39.79 

+ 8.15 

21,234 

- 12.3 

- 9.0 

39.79 

+ 8.15 

February 

33,769 

- 6.2 - 12.1 

43.83 

+ 6.93 

55,003 

- 8.7 

- 9.9 

42.27 

+ 7.49 

March 

56,926 

+ 2.2 - 2.8 

35.43 

- 2.87 

111,929 

- 3.5 

- 6.0 

38.79 

+ 2.31 

1st Qtr. 

111,929 

- 3.5 - 6.0 

38.79 

+ 2.31 






April 

* 35,103 

- 3.4 + 3.9 

*46.27 

+ 6.85 

*147,032 

- 3.4 

- 3.6 

*40.58 

+ 3.40 


3S. 763 

— / a G? 




"3.0 





♦Estimates will be updated when final M.S.A. figures are received. 


1] January sales for both 1988 and 1987 were exceptionally low as a result of December's price increase 
terms and timing. Additionally, 1988's volume included the National introduction of Marlboro lights 
Menthol 85's and 100's as well as the relaunching of Marlboro Full Flavor Menthol 85's. 

2] February sales for both 1988 and 1987 continued to reflect payback from end-of-year price increase 
terms. During 1987, R. J. Reynolds offered a special program to the trade during the last two weeks 
of the month. 

3] March 1987 sales were inflated by terms of Inventory Maintenance programs offered to the trade by 
Hrilip Morris, R. J. Reynolds and Brown & Williamson. 

4] March 1988 sales were inflated by Inventory Maintenance programs by Philip Morris (on Marlboro brand 
only), R. J. Reynolds and Liggett. Also Merit Ultra Lights Box Regular 85's & 100's was introduced 
Nationally. 
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Source: https://www.industrydocuments.ucsf.edu/docs/tpbn0004 



